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Abstract
This research aims to evaluate the banking insurance strategy in the Kingdom of Saudi
Arabia, established through cooperation between the banks and the insurance companies to serve
the bank's customers who wish to obtain the appropriate insurance documents. Moreover, analyze
the acceptance of the Saudi insurance market for banks as a modern marketing channel and
determine the strategies through cooperation between the banking and insurance sectors. As well
as the expected benefits from cooperation between these two sectors, it can be determined the
extent to which there is a significant impact on the performance indicators of companies that have
adopted the bancassurance strategy in the Kingdom of Saudi Arabia. The research relied on the
quantitative approach in measuring the impact of reliance on bancassurance in enhancing
cooperative insurance companies' financial and competitive position in the Kingdom of Saudi
Arabia. On the products of the insurance sector, reaching a new segment of insurance companies'
clients who represent banks' clients increases the volume of premiums through new insurance
operations. As a result, bancassurance reduces the cost of insurance services due to the increased
number of clients, which is reflected in Insurance rates.
Keywords:Marketing Through Banks, Marketing, Bancassurance, Cooperative Insurance
Companies, and Comprehensive Bank, Kingdom of Saudi Arabia.
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Introduction
Bancassurance is one of the most important phenomena that accompanied the economic changes
during the past years. It represents one of the modern strategies devised to market the products of
the banking and insurance sectors through holding strategic alliances with banks to take advantage
of their capabilities and expertise, introducing more new, diversified insurance products, and
applying new sales methods (Devi, 2019). The remarkable similarity between banking and
insurance has significantly impacted removing regulatory barriers between the businesses of the
two sectors, as each offers savings and investment vessels (Zharikova et al., 2021). Their work is
also based on mutual trust with customers, which provided the appropriate incentive for their
rapprochement and the formation of economic blocs (Pacholarz, 2021). Through the establishment
of these strategic alliances, a set of innovative models for marketing insurance products can be
presented, especially considering the fierce competition that insurance companies are waging in
the face of foreign companies, branches, and agencies with skills, competencies, and the massive
size of capital (Puja et al., 2019). Furthermore, insurance companies are seeking to implement the
bancassurance strategy to achieve increased growth rates in the volume of their insurance
premiums, expand their customer base, and increase insurance awareness (Ibrahimov, 2021).
In addition, banks are heading towards the same strategy in pursuit of more commissions in
exchange for insurance operations that they market without bearing a high cost, especially
concerning loan operations and credit consolidation, as the material returns those banks obtain
because of bancassurance alliances with insurance companies are excellent and encouraging banks
to engage in the activity (Hoschka, 2016). The cooperative insurance sector in the Kingdom of
Saudi Arabia is witnessing a decrease in the annual growth volume to the issuance of new
insurance policies, and 18 companies out of the 34 companies registered in the Saudi money
market have achieved a deficit during the year 2021 AD, which necessitates the need to develop
and innovate flexible marketing strategies Keep pace with global changes (Verma & Kansra,2022).
This will only be possible by creating a group of insurance products that work to attract a new
segment of customers, which leads to the development of demand for the products of this critical
economic sector (Hamdi & Salem, 2022). Bancassurance represents one of the latest marketing
tools for insurance products by taking advantage of the banking sector as an important channel for
distributing insurance products (Rubio-Misas, 2022). However, this marketing strategy for
insurance products represents one of the successful marketing channels in many insurance markets
such as "Germany, France, Spain, and Italy." It is a recent strategy in the Saudi market. This
requires the adoption of a new marketing philosophy based on providing innovative products that
help strengthen the competitive position of this crucial economic sector in the Kingdom of Saudi
Arabia.
Hence, our research aims to analyze the concept, dimensions, and characteristics of the
bancassurance strategy in contemporary insurance thought, including identifying the idea of
bancassurance and its application mechanisms. In addition, we illustrated recent trends and current
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scenarios for the bancassurance business. Furthermore, we analyzed the impact of adopting a
bancassurance strategy on cooperative insurance companies operating in the Kingdom of Saudi
Arabia by presenting a quantitative model to measure this strategy's impact on insurance
companies' financial performance indicators.
The importance of the research from a scientific point of view comes from the growing interest in
the bancassurance strategy as one of the effective distribution channels for insurance products, on
which insurance companies and banks depend as a driver of the national economy. As a result, it
was necessary to present the experiences of the leading countries in this field. The research also
suggests a proposed quantitative model to measure the impact of applying the bancassurance
strategy on the performance indicators of insurance companies. The practical importance of this
research is also since it represents an indicator to assist decision-makers in making significant
decisions about the bancassurance strategy. The study also provides a model of how to effectively
implement the bancassurance strategy in the Kingdom of Saudi Arabia, to achieve further growth
and development for the insurance industry.
Literature review
Proceeding from the importance of figuring out the recent trends that interested in the subject of
bancassurance, we present the previous studies in insurance in this part. To reach the most critical
factors and determinants that accompanied the application of the bancassurance strategy and
helped its growth and spread. Moreover, stand on the obstacles that face its application and the
proposed solutions to these difficulties. Al-Hamawi and Bakr (2005), and Lester (2011) dealt with
the importance of bancassurance in developing the Syrian insurance market and its role in
economic reform. The study concluded that appropriate insurance legislation, transparent laws and
regulations, the existence of an independent supervisory entity, and allowing the establishment of
insurance companies owned by the private sector in the context of reform of other sectors, all
would help the insurance sector in Syria to make the bancassurance experience a success. He also
concluded that this cooperation not only created interaction within the financial sector but also
contributed to the development of financial markets and helped to develop public awareness of the
benefits of insurance and investment in financial markets in general. Bancassurance also positively
impacted society by reducing daily risks and associated costs, encouraging individuals to save, and
increasing confidence in insurance companies and the financial sector.
Kebli et al. (2012) highlighted the reality of bancassurance in Algeria and the appropriateness of
the general and private conditions of the Algerian economy for developing this type of activity.
This study found the most critical factors that helped the success of this type of insurance; the
researcher classified it into external factors that included the legal environment, cultural and
behavioral factors, and exploitation of the low insurance penetration rate. Moreover, internal
factors included the insurance bank model, the automated information system, the seller incentive
system, and the marketed products' specifications." He also referred to obstacles facing the spread
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and growth of bancassurance, perhaps the most important of which is the absence of consumer
insurance culture, low level of income, and the absence of culture savings.
Mergash (2012) and Al-Khalifah (2018) examined the role of the bancassurance strategy in facing
the competition that Algerian insurance companies face in the presence of foreign companies.
Through cooperation with banking institutions, to market insurance products and improve the
competitiveness of insurance companies. The study found that there are many possibilities for the
success of strategic alliances between banks and insurance companies, due to the advantages that
each party can achieve to the other to build new markets for marketing insurance products. What
encourages these alliances is the emergence of banking insurance solutions that enable the bank
and insurance companies to provide their services with the highest operational efficiency and
added value to their customers, and to keep abreast of the latest developments in the insurance
market to provide the utmost care to its customers with the help of the services provided by the
bank such as paying the value of requests and collecting premiums.
Clipici and Bolovan (2012), Satsangi (2014), and Dehnert (2020) reviewed the advantages
associated with adopting the bancassurance strategy, which the researcher described as one of the
most critical trends in developing the European financial services industry. It represents one of the
trends that accompanied the liberalization of financial systems in the European region for both
banks and insurance companies, the most important of which is the ability to face the competition
resulting from the phenomenon of economic blocs and increase the volume of premiums by relying
on the bank's customer base, and the possibility of creating new insurance products that suit the
nature of bank customers. The study came out with many results, perhaps the most important of
which is that following the bancassurance strategy provides banking institutions with
diversification in their activities, which leads to mitigating systematic financial risks, and provides
insurance companies with the possibility of obtaining additional capital at a low cost to cover the
required level of solvency. On the other hand, the study warned that following the bancassurance
strategy without placing restrictions on the part of the insurance company may lead to an increase
in the degree of risk resulting from the risks of adverse selection of customers.
Agrawal and Gupta (2022) and Pallavi and Rai(2021) tested the current growth trends and future
growth opportunities of bancassurance in India. This study analyzed the various marketing and
distribution channels for this type of insurance, clarified the impact of bancassurance on banks,
insurers, customers, and employees, and analyzed the financial impact of bancassurance on the
performance of banks and insurance companies. In addition, Agrawal and Gupta (2022) and Verma
(2022) concluded that the application of the bancassurance strategy has improved clients' financial
performance and increased their insurance awareness. This requires the insurance company to
diversify the range of products to suit customers' needs. Also, banks have competitive advantages
as a marketing channel over any other channels because they have a broad base of customers,
which may be more attractive to customers than insurance companies, which can bring more
benefits to insurance companies.
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Cavalheiro et al. (2022), Hamdi & Salem (2022), and Reyna et al. (2022) analyzed the results of
the bancassurance business and concluded that the interest in the information technology
component, and the increase in the degree of customers' awareness of the bancassurance strategy,
led to the development of demand for insurance products. Furthermore, Sumathi (2012) indicated
that insurance companies found bancassurance is a profitable marketing channel for them due to
its low cost and the administrative expenses involved, and through which new insurance products
can be marketed depending on the broad customer base available to the bank. Through quantitative
analysis, he also concluded that this strategy strengthens the competitive position of the bank and
the insurance company.
Mathew (2021) analyzed the bancassurance models, customers' attitudes towards it in India, and
the relationship between GDP and the general development of the insurance business. The
researcher concluded that there were many opportunities for banks to market insurance products
in the Indian market, which could be defined as the target customer and the insurance products
that suit the nature of each customer, which increases the efficiency of the bank's performance.
The researcher also recommended the need for banks in India to develop an effective strategy to
increase awareness among customers and to focus on integrated marketing, which includes
advertising, public relations, and direct marketing, to increase customer awareness about the
availability of insurance services.
Singh et al. (2020) focused on recent trends in bancassurance. His study concluded that following
the bancassurance strategy would bring many benefits to insurance companies, by increasing the
size of the insurance portfolio depending on bank customers. The bank would also be able to
expand granting credit to customers depending on the insurance capabilities to cover the risks
associated with granting credit. Which would save the customer more time and cost. As for the
challenges facing this type of insurance, the study concluded that changing the marketing channel
from direct marketing to marketing through the bank would entail more risks for the insurance
company, because of a decrease in the experience and motivation of bank employees toward
marketing insurance products.
Finally, Rubio-Misas, (2022) reviewed the fundamental differences between each of the European
countries and different countries towards the application and spread of bancassurance in the field
of marketing life insurance products. The researcher found that European countries were more
successful in implementing this strategy, especially Spain. The apparent element directed to the
spread of bancassurance in European countries was the high level of awareness and insurance
culture, in addition to the full awareness on the part of the insurance company and the bank of the
importance of this type of insurance to develop their competitive positions. Furthermore,
legislation and laws regulating financial institutions have also contributed to the spread of this type
of insurance, as they allow banking institutions to market insurance products and set rules and
conditions regulating this process, perhaps the most important of which is the complete supervision
of the insurance company.
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Bancassurance Strategy
Banks' insurance strategy began over a hundred years ago in Germany and then spread to Europe.
The Arab world realized the importance of this new marketing strategy in the nineties of the last
century. Bancassurance is the least expensive marketing strategy for insurance companies, as
selling insurance products through banks reduces marketing costs by 50% compared to traditional
marketing channels due to the time savings it provides when selling products, thanks to the
capabilities available to the bank (Choudhury & Singh, 2021). The French term "Bancassurance"
refers to the agreements between banks and insurance companies, which seek to provide banking
and insurance services from the same source to the same customer (Hussein, 2021).
Bancassurance represents one of the marketing strategies that allow the sale of insurance products
through the bank's branch network". The sums of insurance are not large, as is the case in
insurance on one's life, family, education, children's marriage, early pension, or insurance on
cars, property, or housing. Bancassurance is characterized by its application's low costs compared
to the other marketing channels, as following the bancassurance strategy saves insurance
companies from establishing or renting new branches and saves the extraordinary administrative
expenses incurred by them (Hamdi & Salem, 2022). Hence, the bank is the most appropriate place
for marketing and selling insurance products because it deals with a specific class of citizens who
can pay and want to be insured (Midega et al.,2022; NGUYEN et al., 2022).
Integration Strategies Between the Banking Sector and the Insurance Sector
The concept of "Universal Banking" has emerged, which provides its customers with a range of
traditional activities, which include the usual banking business of financial intermediation and
granting credit, as well as non-traditional activities such as insurance services. The idea of a
comprehensive bank is based on the diversity of products to fulfill the needs of the broadest range
of customers (Gatzert et al.,2020). The integration between the insurance sector and the banking
sector takes many forms, depending on several factors, perhaps the most important of which is the
strength of the financial position of each of them, the results, the marketing shares, the number of
clients, and the volume of new issuances. All these factors determine the degree and form of
cooperation and fusion between the two sectors, which soon becomes exit one of three models
(Chang & Lee, 2020). The first depends on establishing joint ventures between banks and
insurance companies, where joint ventures provide a robust set of products. This mechanism
depends on establishing a joint venture through which shares are shared between the bank and
the insurance company. Insurance companies provide complete technical expertise in designing
and pricing insurance products that are consistent with the nature of prospective customers (Maiti
et al.,2022).
In contrast, the bank provides a broad base of customers and an integrated distribution network,
which saves many expenses on insurance companies. It provides them with many customers
without which insurance companies would not have reached. Following this strategy, the joint
venture may also establish a local or international insurance branch that deals with
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bancassurance (Shad et al.,2019). The most important forms of integration are also represented
in the conclusion of agreements between the two parties, which include the bank's commitment to
distributing the insurance company's products (Dhar Dwivedi et al., 2021). This image is the
simplest form of bancassurance, which guarantees the insurance company access to a larger
group of customers who have a high ability to pay. Thus, the bank appears in the image of the
agent committed to marketing and selling insurance products. The distribution agreements may
depend on dealing Monopolistically, through the bank marketing the products of one insurance
company or relying on the competitive method by offering products from more than one insurance
company. The customer has to choose the appropriate product (Thakor,2020).
Mechanisms For Distributing Bancassurance Products
Insurance through banks depends on taking advantage of modern distribution channels,
unlike those used to promote insurance products through agency systems in different countries.
There is a diversity of modern distribution channels that can be used in marketing the insurance
sector products (Abdelzaher & Born, 2022). It should be noted that brokerage companies
represent the most widespread channels, as they provide specialists in the technical details of
insurance operations (Tereszkiewicz & Południak-Gierz, 2021). There is another distribution
channel that uses the internet to distribute insurance products based on the interactive websites of
the banks. The authors believe that one of the roles of the banking sector is in the distribution
mechanisms as it is the authorized agent of the insurance company in exchange for a commission,
and it may also be the beneficiary of the insurance contract that is established to service loans,
within the limits of the loan amount or the remaining balance, and the bank may represent the
mediator between clients and insurance companies, which allows him to draft contracts for a
specified commission (Noble, 2020).
Suggested mechanisms to activate the bancassurance strategy in the Kingdom of Saudi
Arabia
The Kingdom of Saudi Arabia has taken a series of slow steps towards implementing the
bancassurance strategy, and the experience of Banque Saudi Fransi is one of the most effective
experiences in the field of bancassurance, as it provided insurance products through an insurance
company affiliated with the bank, through which integrated insurance coverages are provided with
services banking. As well as the partnership that took place between the Tawuniya Insurance
Company and the National Commercial Bank, where the Tawuniya Insurance Company signed an
agreement with the National Commercial Bank under which the Bank will market and sell
insurance products issued by the cooperative company through all the bank’s branches spread
throughout the Kingdom, which is more than 250 branches to service clients. Through this
agreement, the bank initially sells compulsory liability insurance policies on vehicles as a first
step, and then sells other insurance products, which are issued by the Tawuniya Insurance
Company in a way that achieves the satisfaction of the bank’s customers and obtains all their
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insurance needs through the bank. There is also the experience of the Saudi Hollandi Bank, where
the bank contributes a share of 10% of the shares of the National Insurance Company, and this
company is classified as an associate. This strategic share of the bank provides the possibility of
insurance in order to meet the needs of the personal banking sector from this activity (Bansal &
Anil, 2018).
Also, Allianz Cooperative Insurance Company was established in 2007 as a partnership
between Banque Saudi Fransi, a reputable financial institution in the Kingdom of Saudi Arabia,
and Allianz Group, one of the leading global financial service providers at present. In 2014, Allianz
achieved a net profit of 15.9 million riyals, an increase of 24% compared to 2013. Thanks to the
support provided by Banque Saudi Fransi to the company, the business insurance products showed
development in regional expansion, and this development allowed Allianz Saudi Fransi to enhance
the service provided to the bank's clients. In addition, the company focused on developing its
capabilities in the field of loan insurance and has achieved success in this field. Despite these
severe steps for the bancassurance market in the Kingdom of Saudi Arabia, there is still a limitation
in spreading this type of insurance marketing mechanism. This is expected to reflect the positives
resulting from its application to the insurance market, the banking sector, and the customers, which
leads to growth in the national economy (Alshareef & Sandhu, 2015).
Activating the role of banking insurance strategy in developing the demand for the
insurance sector products in the Kingdom of Saudi Arabia can be achieved by implementing a set
of proposed mechanisms, which represent a guide for the regulatory and legislative bodies and
decision-making (Nieva, 2015). The experiences of the leading countries have proven that strategic
alliances between the banking sector and the insurance sector provide innovative models for
marketing insurance products (Pradhan et al., 2017). Moreover, considering the fierce competition
that insurance companies are waging against foreign companies, branches, and agencies, holding
strategic alliances with banks enables insurance companies to Benefit from its capabilities and
expertise, in addition to offering new and diversified insurance products (Naheem, 2019).
Regarding the banking sector, banks get commissions from these alliances, which
represents one of the excellent and encouraging advantages for them. The bank also has an
integrated database of its clients that reflects their income and suitability for the available insurance
products. However, insurance companies in the Kingdom of Saudi Arabia must also provide more
incentive tools, such as offering commissions and profit sharing, to motivate the commercial
banking sector to practice the activity (Orlando & Bace, 2021). The banking insurance activity is
more suitable for life insurance companies than property insurance. Plans should be proposed to
develop this strategy by providing new types of coverage. Depending on the bank's customers, life
insurance, retirement pension, personal accident, and treatment expenses should be included,
which has a complete database about them using forms prepared in advance by insurance
companies that benefit the banking sector. The bank's reliance on contracts with Long-term
insurance ensures that customers are connected to them for extended periods (Öner Kaya, 2015).
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Practical Study
The proposed model represents a quantitative tool to test and measure the effectiveness of
bancassurance as one of the marketing channels insurance companies rely on in distributing their
products by trying to identify the efficiency of companies that adopt this marketing strategy. Based
on conducting a set of statistical tests to determine the efficiency of the cooperative insurance
companies under study, which depends on the bancassurance strategy against the companies that
do not apply it. As variables that can be relied upon in making comparisons and reaching results.
The authors divided the model according to the distribution mechanisms used in the bancassurance
strategy and based on the above. The following section will include the statistical methods used to
analyze data, test hypotheses, and present and discuss the study's results.
Study variables: A set of variables have been identified, which are assumed to have a significant
impact on the efficiency of the performance of insurance companies, which will be subject to study
and analysis. These variables are the ratio of surplus to assets (𝑥1). Expense to Gross Premium
Ratio (𝑥2). Surplus to Equity Ratio (𝑥3). Net premium to equity ratio (𝑥4). Loss rate (𝑥5).
earnings per share (x6) are represented as the indicators for evaluating the performance of
insurance companies.
Data collection sources: The research was limited to five companies operating in the cooperative
insurance sector in the Kingdom of Saudi Arabia, three of which depend on the bancassurance
strategy (The Cooperative Insurance Company - The National Insurance Company - Allianz Saudi
Fransi Cooperative Insurance Company), and two companies were randomly selected that do not
depend On bancassurance as a marketing channel, and these companies are (the Gulf General
Cooperative Insurance Company - Al-Ahlia Cooperative Insurance Company), and all of these
companies have published and available financial statements and statements. The research was
limited to six financial indicators to evaluate the results of the cooperative insurance companies'
business, which are (the ratio of surplus to assets - the ratio of expenses to total premiums - ratio
of surplus to ownership – the ratio of net premiums to equity - loss rate - earnings per share). In
addition, the study was limited to the quarterly published data of the companies under study from
31/12/2016 to 1/1/2022.
The results of the applied study
The models used to measure the impact of using the bank insurance strategy on developing
the demand for insurance products differ according to the relationship between the insurance
company and the bank. This relationship takes one of the two forms of cooperation in bank
insurance in the Kingdom of Saudi Arabia, which prompted the authors to rely on two proposed
models. Here is an overview of all of them:
The first model: A direct cooperation may arise between an insurance company and a
bank, and through it, the bank markets insurance products for the insurance company. An example
of this type of cooperation is the partnership between the Tawuniya Insurance Company and the
National Commercial Bank. The bank markets the company's insurance products in return for a
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commission. The authors studied the significant statistical differences in the company's
performance indicators before and after this strategy to measure the effect of following this strategy
in developing the demand for insurance products. To conduct a preliminary analysis to test the
significance of the impact of the bancassurance strategy in analyzing the development in the value
of premiums before and after the application of the bancassurance system, the authors relied on
the "net written premiums" variable to reflect the degree of growth in the volume of the company's
operations, depending on the statistical method using packages The ready-made programs in the
analysis (SPSS), table (1) represented the results.
Table 1: the results of the T-test of the evolution in the net premium value of the Tawuniya
Insurance Company
T-Test (Paired Samples Statistics)
Pair 1
Pair 1
net
net
net
net
premium premium
premium premium
s before
s after
s before
s after
Mean
-150124.35
1209409. 1361513.
Mean
Std. Deviation
354030.32
8
3
N
7
7
Std. Error Mean
133810.88
Paired
95%
Lowe
Difference
-461452.53
Std.
Confidenc
r
s
219611.1 213850.2
Deviatio
e Interval
4
2
Uppe
n
of the
186241.02
r
Difference
t
-7.054
Std.
Error
82064.92 79912.16
df
6
Mean
Sig. (2-tailed)
0.000
It is clear from table (1) that there were significant differences in the variable net written
premiums during the period before and after the application of the bancassurance strategy. It
provided a preliminary indication of the significant impact of this strategy in developing the
demand for the products of the company under study. Further statistical tests were conducted to
identify the significance of the bancassurance strategy on the financial performance indicators.
Table (2) table presents the results of the T-test to show the significant differences resulting from
following the bancassurance strategy for the Tawuniya Insurance Company, depending on the
study variables (financial performance indicators).
Table 2: Shows the results of the T-test of the financial performance indicators of the
Tawuniya Insurance Company
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Pair 1

Pair 2

Pair 3

Pair 4

Pair
5

Pair 6

Surpl
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assets
(befor
eafter)

Administrat
ive
Expenses to
Total
Premiums
(Before After)

Surplu
s to
proper
ty
(before
- after)

Net
premiu
ms to
equity
(before
- after)

Loss
rate
(befo
re after)

Earnin
gs per
share
(before
- after)

Mean

0.0026

-0.0035

-0.1005

-0.0878

Std. Deviation

0.0178

0.005

0.1542

0.2251

-0.0082

-0.2431

-0.296

0.001

0.0379

0.1085

Paired Samples Test

Paired
95%
Low
Differenc Confiden
er
0.0139
es
ce
Interval
Uppe
of the
0.0172
r
Differenc
e

0.282
1
0.381
8
0.071
0.572
5

-2.026
2.6229
-4.4511

0.3604

7.040
-5.106
5
df
6
6
6
6
6
6
Sig. (2-tailed)
0.000
0.000
0.000
0.000
0.000
0.000
It is clear from table (2) that the value of P. Value for all variables is less than the level of
significance used 5%. Therefore, we rejected the null hypothesis and accepted the alternative one.
That means there was a significant difference between the company's performance level before
and after the bancassurance strategy. Hence, following the bancassurance strategy significantly
impacted the company's performance level. We compared the average value of study variables
before and after following the company under study the bancassurance strategy to determine the
direction of the relationship, which is illustrated by the results of table (3).
Table 3: Shows the results of the T-test of the comparative financial performance
indicators of the Tawuniya Insurance Company
T-Test
Paired Samples Statistics
Pair 1
Pair 2
Pair 3
Pair 4
Pair 5
Pair 6
Sur Sur Expe Expe Surp Surp Net
Net
Los Los earn earn
plus plus nses
nses
lus
lus
Prem Prem
s
s
ings ings
over on
to
to
to
to
iums iums rate rate per
per
t

© ICAS 2022

5.4543

-4.8762

-6.8077

-7.1185

1388

Ann. For. Res. 65(1): 1378-1395, 2022
ISSN: 18448135, 20652445

Mea
n

asse asse Gross Gross prop
ts ts - Prem Prem ertybefo after iums iums befor
re
e
Befor After
e
0.01 0.01 0.010 0.007
0.03
246
51
65
15
861

ANNALS OF FOREST RESEARCH
https://www.e-afr.org/

prop
ertyafter

to
Equit
yBefor
e

to
Equit
yAfter

0.06
28

0.588 0.677
43
05

befo after
re

0.66
452

0.37
987

shar
ebefo
re

0.48
295

shar
eafter

1.56
12

Std.
0.00 0.02 0.004 0.001 0.13 0.02 0.155 0.096 0.24 0.28 2.35 0.69
Devi
601 001
8
14
98
837
21
23
169 022 434 902
ation
Std.
Error 0.00 0.00 0.001 0.000 0.05 0.01 0.058 0.036 0.09 0.10 0.88 0.26
Mea 227 756
81
43
284
072
66
37
135 591 986
42
n
Table (3) shows that adopting the bancassurance strategy improved the rates of Surplus on assets,
Surplus in equity, and earnings per share. This improvement positively impacted the company’s
business results and adopting this strategy has led to a decrease in general and administrative
expenses—, which consisted of the results of previous studies. In addition, one of the positive
results was a decrease in the loss rate of the company under study after following the bancassurance
strategy. Table (4) shows the results of the Wilcoxon test, one of the alternative nonparametric
tests for the T-test, which confirms the validity of these results.
Table 4 shows the results of the Wilcoxon Signed Ranks test
Ratio of
administrat
Net
Surplus to
Surplus to
ive
Premium to
Earnings
Assets
Equity
loss rate
expenses to
Equity
per share
Ratio
Ratio
total
Ratio
premiums
Rank
Rank
Rank
Rank
Rank
Rank
Rank
Rank
Rank
Rank
Rank
Rank
ssssssssssssBefo
Befo
Befo
Befo
Befo
Befo
After
After
After
After
After
After
re
re
re
re
re
re
Mea
n
3.61 6.19 4.43 3.35 2.06 4.46 4.12 5.00 4.30 3.09 2.06 4.46
Ran
2
3
8
4
4
9
9
6
4
6
4
9
k
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4

28

10

22

27

5

4

28

It is clear from table (4) that the average negative ranks of the variables (ratio of surplus to
assets - ratio of surplus to ownership - ratio of net premiums to equity - earnings per share) are less
than the average of positive ranks. We also found that the average ranks of the loss rate and general
and administrative expenses decreased, which confirmed the validity of the results that have been
reached, that the bancassurance strategy positively impacted the company's business results.
The second model: The bank may establish a subsidiary insurance agency whose mission is to
market insurance products depending on the bank’s customers and then choose one insurance
company to transfer its risks to it. Thus, it plays the role of an intermediary, but for the benefit of
the bank. Among the pioneering experiences in the field of bank insurance in the Kingdom are the
Saudi Fransi Bank and the Allianz Saudi Fransi Cooperative Insurance Company, as well as the
experience of the Saudi Hollandi Bank, which contributed to the establishment of the National
Insurance Company. All of those adopted the policy of establishing a subsidiary insurance
company. Therefore, we created a comparative model to evaluate the results of the two companies
compared to two companies that do not deal with bancassurance.
To examine whether the performance of companies that adopt a bancassurance policy is better
than those that do not follow this strategy. The statistical analysis relied on Allianz Saudi Fransi
Cooperative Insurance and National Insurance Company. These two companies depend on the
bancassurance strategy. Gulf General Cooperative Insurance Company and Al Ahlia Cooperative
Insurance Company were chosen randomly as two companies that do not depend on the
bancassurance strategy. Marketing of insurance products. The authors relied on the one-way
analysis of variance test, known as ANOVA, which is an extension to test the difference between
the two averages. This is for each variable of the study separately. Table (5) shows the test results.
Table 5: Shows the results of the variance analysis of the companies under study according
to the proposed financial performance indicators
Ratio of
administrati
Net
Surplus to
Surplus to
Earnings per
ve expenses
Premium to
loss rate
Assets Ratio
Equity Ratio
share
to total
Equity Ratio
premiums
Betw Wit Betw Wit Betw Wit Betw Wit Betw Wit Betw Wit
een
hin
een
hin
een
hin
een
hin
een
hin
een
hin
Gro Gro Gro Gro Gro Gro Gro Gro Gro Gro Gro Gro
ups
ups
ups
ups
ups
ups
ups
ups
ups
ups
ups
ups
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Sum
of
0.00 0.01 0.24
0.79 0.63 2.68 3.66 8.35 11.6 45.4 59.5
0.3
Squ
37
98
81
01
58
63
89
51
055
098
239
ares
Df
3
60
3
60
3
60
3
60
3
60
3
60
Mea
n
0.00 0.00 0.08 0.00 0.26 0.01 0.89 0.06 2.78 0.19 15.1 0.99
Squ
12
03
27
5
34
06
54
11
5
34
366
21
are
F
3.75
16.543
24.854
14.643
14.398
15.258
Sig.
0.000
0.000
0.000
0.000
0.000
0.000
Table (5) shows the significant differences between the performance of each of the four companies
under study according to the study's variables. The P-Value was all less than the significance level
of 5%, so we rejected the null hypothesis. Instead, we accepted the alternative hypothesis, which
assumed significant differences between the averages of the companies under study regarding the
performance indicators used. To find out the direction of these differences and whether they were
in favor of companies that apply the bancassurance strategy or not, the authors used the KruskalWallis test, where the Kruskal-Wallis test is a non-parametric test for one-way analysis of variance
ANOVA. It determines the direction of this relationship, and table (6) shows the results.
Table 6: Shows the results of the Kruskal - Wallis test
Ratio of administrative
N=
Surplus to Assets Ratio
expenses to total
Surplus to Equity Ratio
16
premiums
Sau
Sau
Sau
Gulf
Gulf
Gulf
CO
di
Elwa Ela
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Elwa Ela
di
Elwa Ela
Gen
Gen
Gen
DE Fre tnea hlea
Fre tnea hlea
Fre tnea hlea
eral
eral
eral
nch
nch
nch
Me
an 34.9 51.92 28.7 30.4 26.2 25.14 29.4 31.5 41.9 43.03 34.4 26.6
Ran 27
4
14
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65
2
22
23
93
7
1
13
k
N=
Net Premium to Equity
loss rate
Earnings per share
16
Ratio
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Sau
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Gulf
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35.0
39

32.57
9

35.8
14

42.6
22

45.7
79

40.09
4

26.8
94

33.2
86

Table (6) shows the average ranks of the companies under study concerning the ratio of
surplus to assets - ratio of surplus to ownership - ratio of net premiums to equity - earnings per
share - rate of losses - general and administrative expenses. It reflects the positive results of Franco
Saudi and National Insurance. which consisted of the results of the first model. Thus, adopting the
bancassurance strategy improved the performance indicators of the companies under study. In
addition, we found that companies that adopt the bancassurance strategy as one of the marketing
channels for insurance products provide better results than those that do not follow this strategy.
Depending on the previous presentation and analysis, we can accept the hypothesis that
there is a significant impact on the financial performance indicators of cooperative insurance
companies operating in the Kingdom of Saudi Arabia due to following the bancassurance strategy.
Conclusion
This research aimed to evaluate the banking insurance strategy in the Kingdom of Saudi
Arabia, established through cooperation between banks and insurance companies to serve the
bank's customers who wish to obtain the appropriate insurance documents. As a result, we found
a significant impact of the bank insurance strategy in both the growth in demand for insurance
products and the improvement in the financial indicators of insurance companies due to the
increase in the volume of premiums resulting from the increasing growth in demand.
The statistical analysis also demonstrated that the bancassurance strategy positively
impacts the business results of the companies under study. In addition to the presence of
statistically significant differences between the average performance indicators used for the
companies under study, adopting the bancassurance strategy has contributed to improving the
performance indicators of these companies. However, one of the obstacles to the spread of the
banking insurance strategy in Arab and Middle Eastern countries is the lack of adequate
information systems to link the banking and insurance sectors. In addition, there is a negative
mental image of many insurance companies' clients due to the procrastination of some companies
in paying claims and questioning the legitimacy of insurance contracts. Furthermore, the insurance
companies' adoption of the bancassurance strategy as a marketing channel also increases its market
share and reduces insurance products' marketing costs and prices.
Insurance companies can cooperate with banks to reach a new segment of customers, which
increases the volume of premiums through new insurance operations. Bancassurance reduces the
cost of insurance services due to the increase in the number of clients, which is reflected in
insurance prices. The commissions granted to the bank in return for marketing insurance policies
are one of the essential advantages of bancassurance towards the banking sector, which gives banks
an additional means to increase their revenues. Bancassurance also works on developing products
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to suit customers' needs, as it provides a wide variety of products, which is reflected in the
reduction of insurance prices for customers. In addition, relying on banking mechanisms allows
insurance companies to use bank-automated teller machines to pay premiums, which increases
demand for both banking and insurance products. Dealing with the banking sector represents an
initial and low-cost screening tool for the insurance company, as bank customers often enjoy a
high financial capacity and cultural and social level, which facilitates persuading them to purchase
insurance contracts.
References
Abdelzaher, A. S., & Born, P. (2022). Formulating Policy for Bancassurance Activities Using
Evidence from the US Financial Market. Journal of Insurance Issues, 45(1), 1-27.
Agrawal, R., & Gupta, R. (2022). Perception of customers splurging the prospects of
bancassurance: evidence from Indian banking firms. International Journal of Management
Practice, 15(4), 488-510.
Al-Hamawı, I. H., & Bakr, T. A. (2005). Qahwat al-Inša’, ed. Rudolf Veselý, Beirut, 1426.
Al-Khalifah, A. (2018). The strategic stabilization of private banks and insurance company in the
financial service sector. Journal of Humanities Insights, 2(04), 161-166.
Alshareef, M. N. Z., & Sandhu, K. (2015). Integration of corporate social responsibility (CSR)
into corporate governance: new model, structure and practice: a case study of Saudi
company. European Journal of Accounting Auditing and Finance Research, 3(5), 1-19.
Bansal, J., & Anil, K. (2018). Qualitative research on issues and trends in the bancassurance model
in India: An interview report. International Journal of Banking, Risk and Insurance, 6(2),
67.
Cavalheiro, B. P., Prada, M., Rodrigues, D. L., Lopes, D., & Garrido, M. V. (2022). Evaluating
the adequacy of emoji use in positive and negative messages from close and distant
senders. Cyberpsychology, Behavior, and Social Networking, 25(3), 194-199.
Chang, J. I., & Lee, C. Y. (2020). The effect of service innovation on customer behavioral intention
in the Taiwanese insurance sector: the role of word of mouth and corporate social
responsibility. Journal of Asia Business Studies.
Choudhury, M., & Singh, R. (2021). Identifying factors influencing customer experience in
bancassurance: A literature review. Journal of Commerce & Accounting Research, 10(2).
Clipici, E., & Bolovan, C. (2012). Bancassurance–main insurance distribution and sale channel in
Europe. Scientific Bulletin–Economic Sciences, 11(1), 54-62.
Dehnert, M. (2020). Sustaining the current or pursuing the new: incumbent digital transformation
strategies in the financial service industry. Business Research, 13(3), 1071-1113.
Devi, P. P. (2019). Bancassurance: a marketing Perspective. International Journal of Civil
Engineering and Technology (IJCIET), 10(3), 2093-2102.
Dhar Dwivedi, A., Singh, R., Kaushik, K., Rao Mukkamala, R., & Alnumay, W. S. (2021).
Blockchain and artificial intelligence for 5G‐enabled internet of things: challenges,
© ICAS 2022

1393

Ann. For. Res. 65(1): 1378-1395, 2022
ISSN: 18448135, 20652445

ANNALS OF FOREST RESEARCH
https://www.e-afr.org/

opportunities, and solutions. Transactions on Emerging Telecommunications
Technologies, e4329.
Gatzert, N., Reichel, P., & Zitzmann, A. (2020). Sustainability risks & opportunities in the
insurance industry. Zeitschrift für die gesamte Versicherungswissenschaft, 109(5), 311331.
Hamdi, Z. S., & Salem, R. B. B. (2022). The Effect of Mergers and Acquisitions on Bancassurance
and on the market share of Banks. Journal of Banking & Finance, 136, 14503.
Hoschka, T. C. (2016). Bancassurance in Europe. Springer.
Hussein, A. K. (2021). Financial Determinants of the Adoption of Bancassurance by Commercial
Banks in Kenya: Case Study of Teir One Commercial Banks in Nairobi Central Business
District (Doctoral dissertation, KeMU).
Ibrahimov, K. (2021). APPLICATION OF THE BANCASSURANCE MODEL IN
AZERBAIJAN: PROBLEMS AND PROSPECTS. Economic and Social Development:
Book of Proceedings, 169-177.
Kebli, H., Brais, S., Kernaghan, G., & Drouin, P. (2012). Impact of harvesting intensity on woodinhabiting fungi in boreal aspen forests of Eastern Canada. Forest Ecology and
Management, 279, 45-54.
Lester, R. R. (2011). The insurance sector in the Middle East and North Africa: Challenges and
development agenda. World Bank Policy Research Working Paper, (5608).
Maiti, M., Vuković, D., Mukherjee, A., Paikarao, P. D., & Yadav, J. K. (2022). Advanced data
integration in banking, financial, and insurance software in the age of COVID‐
19. Software: Practice and Experience, 52(4), 887-903.
Mathew, B., & Sivaraman, S. (2021). Financial sector development and life insurance inclusion in
India: an ARDL bounds testing approach. International Journal of Social Economics.
Midega, J., Matanda, J., & Ngali, R. (2022). Bancassurance and market value of listed commercial
banks in Kenya. International Academic Journal of Economics and Finance, 3 (7),
276, 295, 2.
Naheem, M. A. (2019). Saudi Arabia’s efforts on combating money laundering and terrorist
financing:(Review undertaken in September 2017). Journal of Money Laundering
Control, 22(2), 233-246.
NGUYEN, X. H., DANG, T. Q., DINH, T. T. Q., DO, P. T., PHAM, T. U., & MAI, D. D. (2022).
The Impact of Corporate Social Responsibility on Brand Value and Financial Performance:
Evidence from Bancassurance Service Providers in Vietnam. The Journal of Asian
Finance, Economics and Business, 9(6), 183-194.
Nieva, F. O. (2015). Social women entrepreneurship in the Kingdom of Saudi Arabia. Journal of
global entrepreneurship research, 5(1), 1-33.
Noble, E. (2020). The Next Generation of Financial Conglomerates: BigTech and
Beyond. Butterworths Journal of International Banking and Financial Law, Forthcoming.
© ICAS 2022

1394

Ann. For. Res. 65(1): 1378-1395, 2022
ISSN: 18448135, 20652445

ANNALS OF FOREST RESEARCH
https://www.e-afr.org/

Öner Kaya, E. (2015). The effects of firm-specific factors on the profitability of non-life insurance
companies in Turkey. International journal of financial studies, 3(4), 510-529.
Orlando, G., & Bace, E. (2021). Challenging times for insurance, banking and financial
supervision in Saudi Arabia (KSA). Administrative Sciences, 11(3), 62.
Pacholarz, W. M. (2021). Evolution of the bancassurance concept: banking and insurance
associations. Business and Public Administration Studies, 15(1), 9-16.
Pallavi, D. R., & Rai, A. (2021). An Analysis of Customer Perception about Bancassurance: An
Empirical Study. Recent trends in Management and Commerce, 2(2), 79-86.
Pradhan, R. P., Arvin, M. B., Nair, M., Hall, J. H., & Gupta, A. (2017). Is there a link between
economic growth and insurance and banking sector activities in the G-20
countries?. Review of Financial Economics, 33, 12-28.
Puja, D., Sahay, N., & Deol, O. S. (2019). Bancassurance model and its impact on Financial
Inclusion: Review and Analysis. International Journal of Research and Analytical
Reviews, 6(2).
Reyna, A. M., Fuentes, H. J., & Núñez, J. A. (2022). Response of Mexican life and non-life
insurers to the low interest rate environment. The Geneva Papers on Risk and InsuranceIssues and Practice, 47(2), 409-433.
Rubio-Misas, M. (2022). Bancassurance and the coexistence of multiple insurance distribution
channels. International Journal of Bank Marketing.
Satsangi, R. (2014). An analysis of effectiveness of bancassurance as a distribution channel in
India. Delhi Business Review, 15(1), 41.
Shad, M. K., Lai, F. W., Fatt, C. L., Klemeš, J. J., & Bokhari, A. (2019). Integrating sustainability
reporting into enterprise risk management and its relationship with business performance:
A conceptual framework. Journal of Cleaner production, 208, 415-425.
Singh, R. K., Singh, A., & Chavan, S. (2020). Distribution Channels in Life and General Insurance:
A Conceptual Analysis. Studies in Indian Place Names, 40(27), 590-609.
Tereszkiewicz, P., & Południak-Gierz, K. (2021). Liability for incorrect client personalization in
the distribution of consumer insurance. Risks, 9(5), 83.
Thakor, A. V. (2020). Fintech and banking: What do we know?. Journal of Financial
Intermediation, 41, 100833.
Verma, D., & Kansra, P. (2022). Blockchain Technology in Digitizing Bancassurance: A
Theoretical Perspective of Prospects and Confronts in India. In Applications, Challenges,
and Opportunities of Blockchain Technology in Banking and Insurance (pp. 193-203). IGI
Global.
Zharikova, О., Pashchenko, O., & Cherkesenko, K. (2021). Theoretical fundamentals of the
integration process of banking institutions and insurance companies of Ukraine. Political
Science and Security Studies Journal, 2(3), 39-46.

© ICAS 2022

1395

